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Abstract
A particularly important question that has yet to be addressed about microblogging is the extent to which tweeting from politicians influences the traditional media's news coverage. This study seeks to address this oversight by tracking print, broadcast and online news mentions of tweets from political elites during the five and a half years since microblogging started. Consistent with previous research into “new media” effects and journalistic sourcing patterns, I find that although reporters, pundits and bloggers are increasingly incorporating tweets into their news discussions, the group of Twitterers who are consistently quoted is small and drawn almost exclusively from the ranks of nationally recognizable political leaders. In addition to contributing to the emerging literature on Twitter, the analysis presented here suggests a new way of conceptualizing influence on the site. Rather than focusing strictly on Twitter-centric measures of message diffusion, the findings of this paper suggest that researchers should begin to consider the ways that tweets can shape political discourse by spreading beyond the fairly narrow world of microblogging. 
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With its estimated 600 million users (who generate nearly 400 million tweets a day), Twitter – a microblogging and social networking service – has become one of the most visited sites on the Internet (Alexa.com 2012). Unsurprisingly, political elites in the United States have taken notice of the potential communicative power of Twitter and have recently started to embrace microblogging themselves.[footnoteRef:1] Tweeting by candidates and sitting government officials was fairly rare prior to the 2010 election cycle. Indeed, early accounts of elite tweeting found that Twitter use was the exception rather than the rule in 2008 and 2009 (Garrison-Sprenger 2008; Senak 2010; Sifry 2009). By 2010, however, Twitter use among politicians had become nearly universal.  In fact, only two senatorial candidates and one gubernatorial candidate did not maintain active Twitter accounts during the 2010 election campaign (Headcount.com 2012). Nor does tweeting stop once the campaign is over. TweetCongress, an organization whose mandate is to increase government transparency by encouraging politicians to microblog, currently lists 387 members of Congress who use Twitter (157 Democrats, 228 Republicans and two Independents). In short, tweeting has become an integral part of the way most politicians campaign and govern.   [1:  There have been studies of Tweeting by politicians in other countries as well. Most notably, Blevis (2010) details Twitter use by federal MPs in Canada and Tweetminster.com tracks tweeting by British politicians. ] 

One particularly important question that has yet to be addressed about microblogging is the extent to which all of this tweeting from politicians influences the traditional media's news coverage. This oversight is, in many ways, a curious one. Communications and public relations scholars have consistently shown that information resources from candidates and government officials, such as political advertisements, direct mail, speeches, press releases and Web page content, can have a strong influence on the content of news reporting (Gandy 1982; Roberts and McCombs 1994; Turk 1986; Turk and Franklin 1987; Tedesco 2002; Tedesco 2005a).[footnoteRef:2]  What’s more, debates about the impact of so-called “new media” tools on “old media” institutions have been fairly ubiquitous in scholarly circles over the last decade. Indeed, a burgeoning literature on the political consequences of Web 2.0 has illustrated that message board debates, blog discussions and online viral videos exert an important influence over the way that traditional media outlets cover political events.[footnoteRef:3] [2:  There is even evidence that changes in the media environment may be increasing the impact of candidates and government officials on the media agenda. As Tedesco (2005b) argues, today’s growing “interdependence between candidates and media, coupled with the 24-hour media cycle in modern campaigns, augments the likelihood that information resources from campaigns will have a powerful influence on news agendas” (92).]  [3:  Representative works include Davis (2009), Farrell and Drezner (2008), Heim (2008), Perlmutter (2008), Roth (2004), Schiffer (2006), Wallsten (2007) and Wallsten (2010).] 

This study seeks to address this oversight by tracking print, broadcast and online news mentions of tweets from political elites during the five and a half years since microblogging started. Consistent with previous research into “new media” effects and journalistic sourcing patterns, I find that although reporters, pundits and bloggers are increasingly incorporating tweets into their news discussions, the group of Twitterers who are consistently quoted is small and drawn almost exclusively from the ranks of nationally recognizable political leaders. In addition to contributing to the emerging literature on Twitter, the analysis presented here suggests a new way of conceptualizing influence on the site. Rather than focusing strictly on Twitter-centric measures of message diffusion, the findings of this paper suggest that researchers should begin to consider the ways that tweets can shape political discourse by spreading beyond the fairly narrow world of microblogging. 
XX.1 Literature Review – Politicians and Twitter
Despite the rapidly expanding popularity of tweeting among members of the American public, political scientists, mass communications scholars and journalism researchers have devoted fairly little attention to explicitly political microblogging by average Internet users.  Indeed, apart from the nearly 40 research notes written by Bob Boynton on the dynamics of various political message streams within Twitter[footnoteRef:4], there have been only two case studies of politically oriented microblogging – a minute-by-minute analysis of tweeted responses during a controversial BBC Question time in the UK (Anstead and O’Loughlin 2011) and a one week, examination of tweets during the 2010 special Senate election in Massachusetts (Metaxas and Mustafaraj 2010). [4:  Boynton’s “There’s a hashtag for that” project collects and archives microblogging streams about politics. He has generously made these available to researchers on his website (http://www.boyntons.us/website/new-media/hashtag-archive-new-media.html). ] 

Most of the nascent research into political microblogging has focused on how and why American political elites use Twitter. One group of studies has focused on enumerating the list of factors that lead politicians to start tweeting. These studies have shown that political, demographic and contextual factors explain why some members of Congress begin microblogging while others do not. In a study of members of the House of Representatives, Williams and Gulati (2010) found that Republicans and those with larger campaign resources were more likely to adopt Twitter and more likely to use it extensively. In a similar study of both houses of Congress, Lassen, Brown and Riding (2010) found that Members are more likely to adopt Twitter if their party leaders urge them to, if they are young, or if they serve in the Senate. Employing a more dynamic approach based on social learning effects, Chi and Yang (2010) found that successful use of Twitter by members of Congress significantly increased the rate of Twitter adoption by other representatives. 
A second line of research has explored how politicians actually use Twitter once they have chosen to adopt it. The main finding from this body of work is that politicians have eschewed the interactive potential of Twitter and decided, instead, to use the service as a one-way broadcasting channel.[footnoteRef:5] In a case study of tweeting by one Minnesota state legislator, for instance, Ostermeier (2009) found that Representative Laura Brod devoted most of her Twitter messages to discussions of substantive policy issues and to relating stories about her personal life.  Adopting a broader view of tweeting at the national level, a Congressional Research Service study (Glassman, Straus and Shogan 2009) of over 1,000 messages by members of the House and the Senate found that most tweets were little more than a forwarding of a link to press releases or a summary description about of the legislator’s official duties. Replicating these findings with a study of 6,000 tweets, Golbeck, Grimes and Rogers (2010) found that more than 80% of messages present basic information about the lawmaker’s activities or simply link to a news article or press release.[footnoteRef:6] [5:  The fact that politicians use Twitter primarily as a broadcast tool does not mean that they use it exclusively to get their message out. Indeed, a recent survey by the Congressional Management Foundation (2011) found that more than one-third (42%) of congressional staffers believe Twitter is somewhat or very important for understanding constituent views and opinions.]  [6:  These findings are not unique to the United States. Will Grant, Brenda Moon and  Janie Busby Grant (2010) have uncovered similar trends among Australian politicians. ] 

A third line of research has explored the density and structure of the political connections made on Twitter. The findings of this research suggest that politicians rarely engage with other Twitter users and, in the rare circumstances when they do use the service to interact, tend to communicate primarily with other political elites who share their ideological predispositions.[footnoteRef:7] In an evaluation of the communications strategies of members of Congress, for example, Senak (2010) found that most legislators who use Twitter follow only a handful of people through the service and many lawmakers do not follow anyone. Using social network analysis to evaluate the relationships on Twitter between 133 members of Congress, Sparks (2010) found that the links between political elites on Twitter have a strong partisan dimension – with majority of connections established between members of the same political party and very few connections occurring across party lines. In perhaps the most comprehensive study of the political networks between politicians on Twitter, Livine et al. (2011) examined the accounts of nearly 700 House, Senate and gubernatorial candidates during the midterm (2010) elections. In addition to showing that conservatives conveyed a more coherent message in their tweets, they found that Republicans and Tea Party members maintained a denser and more homogenous graph of connections on Twitter than Democrats.  [7:  The tendency to connect only with those who share your ideological predispositions is not unique to American politicians. Indeed, studies of tweeting by politicians in both Germany (Plotkowiak et al. 2010) and Australia (Grant et al. 2010) show strong levels of ideological clustering in the networks of political elites. ] 

A final line of research has sought to evaluate how “successful” various candidates and government officials have been in their use of Twitter. These studies have relied on a wide variety of metrics extracted from Twitter, such as the number of followers a politician has, the number of “@ mentions” a politician receives and the number of times a politician’s tweets are “retweeted,” in order to determine how far elite messages travel within the Twittersphere. Using Klout, which weighs 25 different variables from a user’s Twitter account to assess their relative influence, Sifry (2009) found that Representative Joe Wilson was the most powerful legislator on the site and that congressional Republicans were using microblogging far more effectively than congressional Democrats. Reaching a similar conclusion about partisan differences using a similar set of Twitter-based measures from Twitalyzer, Senak (2010) showed that Republican lawmakers were significantly more influential and engaging on Twitter than their Democratic counterparts.[footnoteRef:8] In a comprehensive study of over twenty two million tweets, Romero et al. (2010) found that while John McCain’s 1.7 million followers made him Twitter’s most popular member of Congress, Nancy Pelosi’s high rate of retweeted messages[footnoteRef:9] made her the site’s most influential legislator.[footnoteRef:10] More informally, online magazines, such as Politico.com (Ball 2011) and Time.com (Sun 2011), have created their own lists of the “top tweeters” in the political realm. There is no shortage of work, in other words, that draws on Twitter-based metrics to assess which politicians are most successful in disseminating their messages through Twitter.   [8:  Blevis (2010) adopts a similar approach and employs data from Twitalyzer in his study of tweeting by Canadian legislators. ]  [9:  Grant, Moon and Grant (2010) study uses retweets to analyze influence among Australian politicians. ]  [10:  The list of the 100 most influential politicians as determined by this study can be found at: http://www.scribd.com/doc/43155500/HP-Labs-The-100-Most-Influential-Members-of-U-S-Congress-on-Twitter. ] 

Collectively, this emerging body of research illuminates a great deal about the content and dynamics of political discourse within Twitter. Whether alerting us to the fact that politicians use Twitter in fairly traditional ways or illustrating the homophily of elite networks, each one of these studies reveals something important about a compelling new form of political communication. What is missing in this research, however, is an acknowledgement of the political world that exists outside of Twitter. None of the studies I have mentioned attempt to conceptualize or measure the impact of elite microblogging on the outcomes that constitute the “stuff” of politics. The above studies illustrate, for example, that politicians use their Twitter feeds as broadcast tools. In part, this is motivated by a belief that microblogging is an effective way to reach constituents that they would not otherwise be able to communicate with (Congressional Management Foundation 2011).[footnoteRef:11] But are these tweeted broadcasts heard by those who never log on to Twitter? Is Twitter an effective way for politicians to communicate?  [11:  To be preceise, 72% of Congressional staffers said that social media allows them to reach people they would not otherwise reach (Congressional Management Foundation 2011).] 

Boynton’s work on non-elite tweet streams comes closest to addressing the consequences of the messages sent out via Twitter. In a number of studies, Boynton (2010, 2011) has carefully traced out exactly how large the audience is for tweets on a wide variety of topics. Boynton shows that because microbloggers often re-tweet the messages they see on Twitter, one tweet can reach many thousands (if not millions) of unique users.[footnoteRef:12] Although Boynton’s work is laudable for attempting to specify the impact that Twitter is having on political communication, it does not go far enough. If we are to truly understand how microblogging is changing the dynamics political discourse, we must look for how messages that begin as tweets can wind up as fodder for bloggers, opinion columnists and cable news pundits. If we really want to understand the consequences of tweeting, in other words, we need to start looking outside of Twitter.  [12:  Assessing the actual size of the audience for a given political message on Twitter is somewhat difficult. Boynton (2010) has shown that when taking followers and retweets into account the potential number of readers for political discussions can be as high as 129 million. This number, however, should be interpreted as an upper bound for exposure. Many accounts following the discussions may not be checked frequently, many messages may be overlooked in the large stream of messages flowing into each account and, most importantly, the rate of redundancy within networks may mean that there are far fewer unique readers than there are potential readers.   ] 

XX.2 The Influence of Elite Tweeting on Media Coverage
This paper is an initial attempt to measure Twitter’s influence on political discourse. Specifically, it looks for evidence that microblogging by political elites is changing the content of news reporting. There are four reasons why statements from the Twitter accounts of political elites may influence news coverage. First, news organizations and their employees have almost universally embraced Twitter and used it to follow the accounts of candidates and government officials.[footnoteRef:13] According to a recent study by the Radio Television Digital News Association (2010) and Hofstra University, 77% of television newsrooms have a Twitter account and more than 70% of these stations report using the service constantly or on a daily basis. Even more dramatically, Messner et al.’s (2010) study of the top 99 newspapers and top 100 television stations in the U.S. found that all but two outlets had Twitter accounts. Muckrack.com, a site devoted to listing journalists who microblog, provides links to 420 Twitter accounts maintained by individual reporters. Perhaps more importantly given my purposes here, many of these journalists and news organizations follow the tweets of political elites. In a report on the networks on Twitter, Sysomos (2010) found strong links between prominent members of the political Twittersphere – with many media personalities and news organizations following a large list of politicians. CNN Breaking News (@cnnbrk), for example, followed 18 of the 58 politicians tracked in the study and the LA Times' Top of the Ticket (@latimestot) followed 21 of the study’s 58 politicians. The fact that so many journalists and media outlets follow politicians on Twitter creates the potential for elite tweets to find their way into news reports.  [13:  CNN was one of the earliest adopters with 150 employees tweeting by the fall of 2008 (Garrison-Sprenger 2008). ] 

The second reason to suspect that tweets from politicians may shape news coverage is that journalists have frequently and publicly spoken about how Twitter is exerting a strong influence on their reporting. According to the testimony of many media professionals, Twitter helps journalists find story ideas is by giving them an easy way to monitor public discussions about potentially interesting issues and events.[footnoteRef:14] For example, Daniel Victor, a local news reporter at the Harrisburg Patriot-News, says he routinely uses Twitter to derive story ideas from the "normal conversations" that people have on the site (White, 2008).[footnoteRef:15] Similarly, Jimmy Orr closely monitors Twitter when doing political reporting for the Christian Science Monitor’s “Vote Blog” because “it provides a real time snapshot of what people are talking about.”  The Daily Telegraph's U.S. news editor Toby Harnden says he uses the service to find “morsels of information and thoughts as soon as news breaks” and “to keep tabs on what a member of Congress or political operative is doing and thinking” (Harnden 2009). Echoing these sentiments, Myra MacDonald, Reuters senior editor on the Middle East and Africa desk, has said that “Twitter is the modern-day equivalent” to the decades old news gathering practices of scanning the morning papers and meeting with colleagues to catch up on the latest buzz (Butters 2011). In short, monitoring discussions on Twitter can draw journalistic attention to issues and events that may have otherwise gone unnoticed.  [14:  There is no shortage of tools that journalists can use to monitor discussions on Twitter. TweetBeep, for example, gives journalists email updates from Twitter. DailyRT and TweetMeme allows reporters to track what the top retweeted items are on Twitter. Another tool called BackTweets finds tweets by URL (even if the URLs have been shortened).]  [15:  Specifically, he uses a combination of TwitterLocal and Tweetscan to find people from Harrisburg/Hershey.] 

In addition to providing an easy way to identify emerging topics of interest, Twitter may shape coverage by providing the sources that journalists need to inform their reporting.[footnoteRef:16] For example, Jake Tapper, the Senior White House Correspondent for ABC News, has said he uses Twitter “for reporting and to find sources” and even recounted a time when he found a guest for Good Morning American by using Twitter to ask, “Is there anybody out there who is a customer of Anthem Blue cross who got their insurance premiums raised?” (http://media.twitter.com/newsrooms/report)   Cincinnati Enquirer reporter Alex Shebar claimed “I’ve found sources [on Twitter] for stories that I never would have found otherwise.” Jason DeRusha, a reporter for WCCO-TV in Minneapolis, uses Twitter to find sources for his stories and “will use those Twitter comments on the air, or use the contact to set up an interview.” Brian Stelter, a media reporter for The New York Times, has described Twitter as, among other things, "a database of sources for stories." Kara Matuszewski, web producer for CBSBoston.com, reports that Twitter is “where we go; it’s what we turn to” when looking for sources and information on a story (Brooks 2011). Kashmir Hill, a writer at Forbes.com, said “I see someone’s Twitter page as a little series of public releases/statements, if they’re not tweeting from a private account.” When coupled with the above statements about using Twitter to identify potentially interesting stories, these quotes suggest that tweets from politicians may play an important role in determining the content of media coverage (Busis, 2010).[footnoteRef:17]   [16:  In one particularly telling instance, Caitie Parker, a woman who tweeted that the Gabrielle Giffords shooting took place near her house and that she was a former classmate of Jared Lee Loughner was sent more than 30 interview requests via Twitter (Ellis 2011).]  [17:  The use of material from Twitter has become so widespread in news reporting that most news organizations have issued guidelines to direct their employees approach to social media sites (Ahmad 2010; Morton 2010).] 

Third, surveys of news professionals have also suggested that statements issued on Twitter by politicians may be an important factor in shaping media coverage. A 2011 survey of nearly 500 reporters in 12 different countries, for example, found that nearly half of respondents (47%) used Twitter to source new story leads (Oriella PR Network 2011). Similarly, a recent survey of North American journalists found that 69% of journalists use Twitter as a tool to assist in reporting – with 24% relying on Twitter to find story ideas, 23% employing Twitter to locate sources and 23% using Twitter to keep up on issues or topics of interest (Society for New Communications Research 2011). In a more finely grained assessment, a 2010 survey of journalists found that although use of material from Twitter is widespread among reporters, there are significant differences based on the kind of media outlet respondents write for (PRWeek/PR Newswire 2010). Specifically, bloggers, online reporters and television news journalists were more than twice as likely to use Twitter as a research tool (36% to 18%) and to use Twitter posts in stories (40% to 20%) than newspaper and magazine reporters.  Put simply, large segments of the news reporting industry turn to Twitter when determining what to write about and how to write about it. 
Finally, there is a considerable amount of anecdotal evidence to suggest that journalists are attentive to the statements made by political elites via Twitter. The mainstream media’s widespread quoting of Sarah Palin’s tweets provides perhaps the best example to date that the tweets of politicians influence the stories print and broadcast outlets choose to carry. In late 2010 and early 2011, Palin’s Twitter account was so frequently referenced by mainstream media outlets that a National Journal article claimed that “every [Palin] tweet triggers news cycles of full analysis” (Ambinder 2011) and Time.com concluded that Palin’s tweets “command the media’s attention.” As Ezra Klein (2010) put it, “the reason Palin's Twitter account matters is that the media loves Sarah Palin and reports on everything she says, does, or tweets.” On a December 2010 episode of the Daily Show, Jon Stewart labeled Palin “America’s Tweetheart” and asserted that “the mainstream media is utterly fascinated by everything [Sarah]Palin tweets.” In fact, coverage of Palin’s tweets was so intense in January 2011 that Ross Douthat used his New York Times column to advise the media that “every time you’re tempted to parse her tweets for some secret code or crucial dog whistle, stop and think, this woman has fewer Twitter followers than Ben Stiller, and then go write about something else instead.”[footnoteRef:18] [18:  Journalists are so willing to cite tweets from politicians that there are even instances of reporters quoting fake politicians. Most notably, Washington Post columnist Jonathan Capehart wrote an entire blog post about the comments of “RepJackKimble (R-Calif.)” – a Twitter account designed to parody the statements of conservatives. ] 

XX.3 Methods
Although these quotes, anecdotes and surveys establish a useful starting point for exploring the impact of Twitter on media outlets, they leave a number of important questions unanswered. Are journalists, for example, influenced by a large number of politician tweets from all sides of the political spectrum or are there only a few Twitter users that serve as their guides for whether a story is worth covering? Similarly, do tweets influence media coverage on a wide array of important political issues or is their influence tightly constrained to a small set of peripheral concerns? On a somewhat different note, how exactly do journalists incorporate the information they read on Twitter into their reporting on political events? If tweets are quoted, how prominently are they featured in news reports? 
In an initial attempt to answer some of these questions, I chose to track references to tweets in a number of different news outlets. In order to measure the impact of microblogging on traditional media coverage over the entire duration of Twitter’s existence, I used a daily count of the number of articles printed in “U.S. newspapers and wire services”[footnoteRef:19] and the number of stories aired on national news broadcasts[footnoteRef:20] that mentioned at least one of the following phrases between March 1, 2006 and August 9, 2011: “tweeted” or "announced on twitter" or "said on twitter" or "claimed on twitter" or "via Twitter" or "wrote on twitter" or "posted on twitter." In order to explore the extent to which tweets are influencing the commentary of political bloggers, I also recorded the number of times the aforementioned phrases were used on one of the most popular liberal blogs and one of the most popular conservative blogs in the blogosphere: Daily Kos and Hot Air.[footnoteRef:21]  [19:  More specifically, I searched the Lexis-Nexis archives of “U.S. newspapers and wires” for stories that mentioned the phrases.]  [20:  The specific broadcasts included all news programs carried by CBS News, ABC News, CNN, MSNBC and Fox News. ]  [21:  The determination of popularity was based on Dave Karpf’s Blogosphere Authority Index. For a discussion of this index see Karpf (2008, 2009). ] 

This study, therefore, tracks references to statements made on Twitter in political news stories run by print, broadcast and online news outlets during the nearly five and a half year life span of the microblogging service. It is important to point out, however, that this approach is likely to significantly underestimate the true extent of Twitter influence over media coverage. If journalists pick up on material from a large number of Twitter users and reference only “what those on Twitter are saying” or “the buzz on Twitter” rather than specific quotes from specific Twitter users, searching only for the phrases mentioned above will leave us with the impression that tweets are less important than they actually are for media coverage. More generally, this approach will miss instances of Twitter influence where journalists take information from tweets without explicitly referencing the site. The results presented here, in other words, should be taken as only one, very conservative estimate of the influence of Twitter on political news coverage.
XX.4 Findings
Despite the relatively conservative approach adopted here, there is strong evidence that Twitter has had a significant impact on media coverage of politics. During the five and a half years of this study, tweets were quoted or cited in 873 unique newspaper articles, 1,123 broadcast stories and 643 blog posts.[footnoteRef:22]As Figure XX.1 shows, however, Twitter influence on news reporting is a fairly recent development. Indeed, bloggers did not mention statements from the microblogging service until December 2007 and the first newspaper citation did not occur until August 2008. As Figure XX.1 also shows, March 2009 appears to be the moment when a critical mass of journalists began following political discussions on Twitter. Since that time, tweets have become a fairly consistent part of blog, newspaper and broadcast television political reporting.  [22:  The final number of stories excludes articles that appeared more than once in the Lexis-Nexis results and articles that were included for mentioning the word “tweeted” without actually referring to any specific content contained on the site (e.g. “the number of Congressmen who have tweeted has declined after the Anthony Weiner scandal” or “follow us via Twitter”).  In addition, articles were excluded from the analysis if they had nothing to do with politics. ] 

If journalists are frequently citing tweets, the question inevitably becomes: whose tweets are they citing? In order to assess which kinds of Twitter users were most likely to be cited, I coded each reference to a tweet based on the characteristics of the author. Specifically, quoted Twitterers were placed into one of six mutually exclusive categories: (1) non-partisan government officials; (2) politicians (including elected officials, candidates, spokespeople, political parties and campaign organizations); (3) media professionals (including journalists, editors, bloggers and political commentator); (4) academics; (5) celebrities; (6) average users.[footnoteRef:23] Table XX.1 displays the results of this classification.  [23:  A residual group contains all of the quoted Twitterers that could not be easily classified into one of the six main categories of analysis. ] 

Political science research has demonstrated that political discourse in the United States is fundamentally top-down and elite-driven. Although definitions of who constitutes this all important “elite” vary from account to account, there is strong consensus that political elites are those individuals who spend most of their lives working within the normal boundaries of the political system. Carmines and Kuklinski (1990), for example, draw a distinction between elites, “those whose primary business is governing the nation” and non-elites, “those for whom politics is secondary” (9). Similarly, John Zaller (1992) defines elites as “persons who devote themselves full time to some aspect of politics or public affairs….these elites include politicians, higher level government officials, journalists, some activists and many kinds of experts and policy specialists” (6).
When defined in this way, it is quite clear that journalists and bloggers are concerned primarily (if not exclusively) with the tweets of political elites. As Table XX.1 shows, a vast majority of the tweets quoted by all media outlets were posted by government officials, politicians and media professionals. While celebrities, such as Lady Ga Ga and Oprah, were able to leverage their popularity into media citations of their politically-oriented tweets, true “non-elite” microbloggers were rarely mentioned in news coverage. In fact, statements by average Twitter users did not constitute more than eight percent of the Twitter statements quoted by any of the media forms studied here. In short, those who are not already part of the political establishment – regardless of how many followers they have – are not likely to have their tweets picked up by those who are.[footnoteRef:24]  [24:  In one of the few studies of how media organizations blend Twitter content in to their break news coverage, Hermida (2010) shows that news outlets were drawing on a mixture of Twitter messages, unverified information and traditional accounts in their reporting of the Iranian elections.  Hermida also points out that the BBC included “unverified tweets filtered by journalists” (300) as part of their breaking news coverage of the terror attacks in Mumbai. In other words, tweets from average users seem to be more important for media organizations when breaking news happens overseas.] 

Unsurprisingly, not all political elites seem to be accorded the same status by journalists and bloggers. What is surprising, however, is the extent of the disparities in mentions across.  As Table XX.2 shows, the tweets of the 10 most frequently quoted politicians account for well over one-third of all mentions across the different media studied here. Perhaps the most surprising finding emerging from Table XX.2 is the extent to which Sarah Palin dominates all other political actors when it comes to having her tweets broadcast on television, written about in newspapers and blogged about in the blogosphere. Indeed, more than one out of every ten quoted tweets during the last five and a half years from a politician was from Sarah Palin. When considered alongside of the fact that hundreds of candidates, legislators and former elected officials send out thousands of tweets each day, the concentration of attention on the small group of well-recognized politicians listed in Table XX.2 (and Palin in particular) suggests that microblogging has not made it easier for lower level political figures to be noticed. Indeed, leaving aside an Anthony Weiner-type debacle or a Gabby Giffords-like tragedy, tweeting does not appear to be an effective way for lesser known politicians to catapult themselves onto the national stage. In one sense, therefore, journalists are maintaining their traditional gatekeeping roles by selectively filtering whose tweets are discussed and whose are ignored. 
Due to the heavy attention given to Sarah Palin, Republican politicians were far more likely to have their Twitter statements cited and quoted than Democratic politicians. Specifically, Republican politicians received over 53 percent of all print media citations, over 55 percent of all newspaper citations and over 57 percent of all blog citations. The disparities are even greater when considering the context of most citations to Democratic politicians. The two most frequently quoted Democrats were Anthony Weiner (whose Twitter account was cited frequently for the scandalous pictures he sent to some of his female followers) and Gabby Giffords (whose tweet about returning after an assignation attempt to vote on the debt ceiling package was widely quoted). Removing these two politicians from the citation counts would give Republican politicians a 2-1 advantage in Twitter quotations. Put simply, Republican politicians are using Twitter much more effectively at Democrats when it comes to attracting discussion from journalists and bloggers. 
XX.5 Discussion
These findings make a number of contributions to our understanding of political communication and media coverage. First, the data here speak to long standing questions about sources and the agenda building process. Shoemaker and Reese (1996) define news sources as “external suppliers of raw material, such as speeches, interviews, corporate reports and government hearings” (178). Beginning with the work of Sigal (1973), numerous studies of news production have attempted to clarify the role that these “external suppliers” play in structuring media coverage. Most notably, Gans (1979) described the relationship between journalists and their sources as a complicated, yet mutually beneficial, dance – where sources seek out journalists in order to reach the media’s large audience and journalists nurture relationships with sources in order to establish reliable channels of access to newsworthy information. According to Gans, the heavy informational demands and tight time constraints of the news business inevitably mean that this dance is more likely to be led by sources than by journalists. 
As a result of the fact that journalists so frequently follow their lead, sources are seen to be essential components of so-called “agenda building” – the process by which media outlets decide which issues to cover and which to ignore. Unsurprisingly, therefore, academic researchers have conducted numerous studies of sourcing patterns in an attempt to identify the kinds of actors that are most influential in shaping the media’s agenda. While these studies have tracked media citations to a diverse array of actors, including interest groups (Danielian and Page 1994), anonymous individuals (Denham 1997; Martin-Kratzer and Thorson 2007) and academics (Lasorsa and Reece 1990), the bulk of the evidence shows that journalists draw primarily from a narrow range of official, government sources in their reporting on political issues (Brown et al. 1987; Berkowitz 1987; Dominick 1977; Hoynes and Croteau 1991; Sigal 1973; Solely 1992; Whitney et al. 1989).
When coupled with survey and interview evidence that journalists rely on tweets from microbloggers to provide some of the “raw material” for their reporting, the findings presented here suggest that Twitter is becoming an important source for the media’s coverage of politics. Not all microbloggers, however, are likely to serve as sources. As discussed above, journalists and bloggers alike display a clear preference for quoting statements from the Twitter accounts of candidates, government officials and media personalities. There is very little in this data to suggest that bloggers journalists pay any attention whatsoever to the microblogging of non-elite actors. In other words, the findings presented here show that Twitter has not loosened the stranglehold that political elites have on the agenda building process. Rather than expanding the range of sources that journalists draw on in formulating their coverage, therefore, it is safe to say that Twitter has served to simply increase the media’s dependence on a small group of political elites. 
Second, the findings presented here touch directly on the burgeoning body of research into the influence of “new media” discussions on “old media” coverage.  A large literature in political science and mass communications has demonstrated that political blogs (the forerunners to the microblogging enabled by Twitter) exert a powerful influence on the agenda of print and broadcast media outlets (Davis 2009; Drezner and Farrell 2008; Wallsten 2007; Wallsten 2010). It is important to point out, however, that not all blogs are likely to matter for how media covers politics. As Matthew Hindman (2008) has shown, most blog readership and, therefore, most blog influence is highly concentrated among a handful of mainstream, well-educated professionals. In other words, although Web 2.0 technologies make it very easy to speak in cyberspace, it is exceedingly difficult to use blogging as a platform to be heard, particularly when trying to capture the ears of professional journalists.  
Similar to the findings from research into blogging, there is evidence in the data presented here that statements found on Twitter are influencing traditional media coverage of politics. Also similar to the findings from research into blogging, Twitter influence over media coverage appears to be limited to a very small group of elite actors.  Specifically, tweets posted by candidates, government officials and media personalities, have a far greater chance at being broadcast to the general public than tweets posted by ordinary microbloggers. The emergence of Twitter has not, in other words, made the borders of media access more porous for average citizens. In short, the following and filtering decisions made by journalists mean that familiar voices are amplified and new and different voices remain unheard. 
Third, the findings contribute to research on how Twitter is changing the functioning of traditional newsrooms. According to a recent article in the American Journalism Review (White 2008), journalists use Twitter to “to find story ideas, develop sources, connect with local communities, network, and share and break news.” Mass communications and journalism scholars have eagerly tackled questions about how media professionals use Twitter to connect with local communities, network and to share and break news. More specifically, a number of studies have shown that media outlets use Twitter primarily for promotional purposes. Blasingame (2011), for example, found that most of the 2,300 tweets from the San Antonio newsrooms he studied were used to promote online articles. Similarly, in an extensive analysis of the 180 most prominent American print outlets and television stations, Messner et al. found that the vast majority of tweets from media organizations were “shovelware” – messages that did little more than point followers to stories carried on the channel or newspaper’s website. A cross-national study of tweeting by Iberian and Latin American news agencies revealed that media organizations overseas have adopted a similar approach to their Twitter feeds (Torres et al., 2010). A great deal of work has been done, in other words, to show that media outlets have tried to use Twitter – albeit somewhat ineffectively – to break news, network and connect with their audience. 
While these studies reveal important elements about how media organizations use Twitter, they say little about how it helps journalists find story ideas and develop sources. This study provides the first empirical assessment of how Twitter matters in these more subtle ways. Most importantly, the findings reveal something about the process by which journalists go about monitoring discussions on Twitter. To cast the issue in fairly blunt terms, there are two very different ways to monitor discussions on Twitter to find story ideas. One approach is to tap into the overall zeitgeist of the site. Using applications such as Tweetdeck, Tweetfall and TweetMeme, journalists can inform their decisions about what to report by determining which topics are most popular among the entire population of Twitter users. By contrast, journalists may eschew this kind of aggregated assessment of popularity and focus, instead, on the topics that a small group of trusted microbloggers are discussing.  
Despite anecdotal evidence to suggest that journalists are using the first method of finding story ideas,[footnoteRef:25] the findings presented here suggest that journalists rely more heavily on the second method. Indeed, the vast majority of references to Twitter in every kind of media studied was to a government official, candidate or fellow media personality. Almost no reference was made to the general Twittersphere and there were almost no quotations from average Twitter users. Journalists, it seems, turn primarily to the Twitter feeds of the usual group of suspects when reaching determinations about which issues are new, interesting and worthy of more attention. [25:  Most notably, the Daily Telegraph has used Twitterfall, which monitors tweets about certain search terms and hashtags, in its newsroom to monitor breaking news events. Twitterfall is the first non-mainstream media news source to appear on the screens of the paper’s newsroom and the projection is given more space than Sky, BBC and CNN on the wall.] 

Finally, this study contributes to the nascent research on microblogging by suggesting a new measure of influence. As suggested above, every attempt to quantify influence within the Twittersphere thus far has relied exclusively on metrics derived from the complex relationships that exist between microbloggers on the site. Indeed, the most commonly used statistics for ranking Twitter users have been the number of followers, the number of retweets and the number of times a user is mentioned by other users. The logic behind relying solely on this particular set of within-site metrics is simple: Twitter users who have larger numbers of followers, larger numbers of mentions and larger numbers of retweets will be more influential because their messages will reach larger audiences. Put simply, influence on Twitter is singularly determined by how many people are exposed to a user’s tweets. 
If influence truly does entail nothing more getting a large number of eyes on one’s messages, then tracking the movement of tweets within the site while ignoring the extent to which they spread across other media venues offers a woefully incomplete and potentially inaccurate assessment which users are using Twitter effectively. There are two reasons for this. First, although tweets begin on Twitter, they can reach many who do not microblog because they are commonly quoted, cited and commented upon in newspapers, television programs and on a diverse variety of sites around the Internet. A tweet that is quoted in the New York Times, for example, may be read by 2 million people. A statement pulled from Twitter and included on a broadcast of the O’Reilly Factor may be heard by over 3 million people. As a result, equating influence with the number of people likely to see a tweet on the site alone inevitably obscures the true level of exposure a Twitter user’s messages are receiving. What’s more, if some microbloggers are more likely to have their messages repeated in print, broadcast and online media reports than other users, Twitter-centric measures will paint a misleading picture of influence. In short, measurement strategies that implicitly assume that influence ends at the edges of the twitter.com domain will provide, at best, an incomplete and, at worst, a significantly distorted view of where power on the site resides. 
Second, when a tweet travels exclusively within Twitter, it is destined to find an audience that is fundamentally unrepresentative of both the general public and the population of Internet users. Indeed, a recent Pew study found that only 13 percent of online adults now tweet and, more importantly, that Twitter users are drawn disproportionately from the ranks of young, non-white, highly educated urbanites. The audience of print and broadcast news outlets, by contrast, tends to be older, whiter and more geographically dispersed. If our conception of influence includes exposing a larger and even marginally diverse group of people to a tweet, supplementing Twitter-centric measures with data about how frequently traditional media outlets reference statements by microbloggers must become an essential component of our measurement strategies. This, of course, is not to discount the impact that political messages communicated solely on Twitter can have. Because the individuals who use Twitter for political communication are “opinion leaders” (Boynton, 2010), tweets that are widely distributed on the site may have a greater impact on public discourse than the absolute number of microbloggers who read them might otherwise imply. It does suggest, however, that researchers interested in a thorough assessment of a Twitter user’s overall influence should look beyond the narrow connections found on the site and evaluate the extent to which tweeting allows users to reach a more diverse audience.  In other words, because they significantly expand the size and diversity of people exposed to a tweet, media quotes of Twitter statements can be thought of as the “ultimate retweet” and should be included in how we approach assessments of influence.  
XX.6 Conclusion
Despite the fact that may observers have typically discussed “new media” technologies a way for politicians to bypass traditional media gatekeepers and communicate directly with their constituents, previous research has shown that skillful candidates and government officials can use websites, blogs, YouTube to shape news reporting (Lipinsky and Neddenriep 2004). In that tradition, the findings presented here have shown that Twitter matters because the microblogged statements of political elites have become regular components of political news coverage in the United States. To be more precise, the evidence drawn from an extensive content analysis of newspaper, broadcast television and blog discussions clearly shows that a small group of nationally recognizable political leaders have been able to use their Twitter accounts to attract widespread media attention to their personal musing and policy pronouncements. In short, Twitter is becoming an increasingly important part of the way American political discourse is constructed – both online and off. 
A happy consequence of illustrating the impact that elite tweets are having on media coverage is to challenge the current fetish in microblogging research on Twitter-centric measures of influence and message diffusion. Much time and energy has been spent determining how many times a tweet has been retweeted by other microbloggers and how many people may or may not have read the message on the site. While this work is certainly an important first step in understanding Twitter’s impact on political discourse, it should not consume our attention entirely and the measures used in this assessment should not become singularly equated with our understanding of influence. The findings presented here suggest a new approach to conceptualizing influence on Twitter. 
The findings presented here also suggest four directions for future research. First, future work should explore the relationship between traditional media coverage and Twitter-centric measures of influence. When a prominent print or broadcast media outlet quotes a tweet, does it lead the message’s author to attract more followers or receive more retweets? Similarly, do more followers and retweets increase the likelihood that a politician’s tweets will be quoted in newspapers and on television programs? The data presented here suggest that there is no clear or straightforward relationship between influence inside of and outside of the Twittersphere. For example, according to Romero et al. (2010), Paul Ryan was the most second most influential member of Congress on Twitter in 2010. The evidence from newspaper citations, however, tell a different story. Congressman Ryan’s tweets were completely ignored by the print media and mentioned on only one television news program. Additional research is needed in order to better understand the factors that lead a tweeting politician to attain influence among microbloggers and journalists alike. 
Second, future work should further explore the complex and multidirectional relationship that exists between Twitter discussions and traditional media coverage. As the evidence presented above suggests, journalists are attentive to what is being discussed on Twitter and frequently use it in their news reporting. Recent work also suggests that microbloggers are attentive to (if not dependent) on the content provided by newspapers and television stations. Specifically, a study of over 16 million tweets by Asur et al. (2011) concluded that Twitter “functions more as a filter and an amplifier for interesting news from traditional media” than as an independent, alternative source of information. In order to tease out the dynamics driving this complicated relationship, future work should marry longitudinal content analyses of news reports with the kind of easily accessible, aggregated measures of Twitter discussion trends found on sites like Tweetdeck, Tweetfall and TweetMeme. 
Third, future work into how and why politicians tweet should explore the extent to which politicians use microblogging as a means to attract attention from newspapers, blogs and television shows. As suggested above, there have been many studies of the factors that make politicians more likely to tweet. A number of these studies have shown that congresspeople use their microblogging accounts to broadcast messages and one survey has found that Twitter is attractive to politicians because it may help them communicate to a broader audience. Standing in stark contrast to these findings, some evidence suggests that politicians use Twitter not to communicate with the general public but to, instead, communicate with people whose primary occupation is politics. As Republican political consultant Wesley Donehue said, “I use Twitter to talk to mainstream media. I think that Twitter is a place to talk to opinion leaders. That's where you talk to the press, you talk to activists, big donors, other legislators…you have to do is realize who your audiences are ... the press is on Twitter and is always monitoring what's going on” (Judd 2011). No research to date, however, has empirically assessed the impact that media attention may have on how politicians choose to write tweets. The findings presented here suggest the need for studies that explicitly probe staffers and campaign managers about how strongly the desire to attract attention from newspapers, television shows and blogs figures in to the calculations about what to tweet and when to tweet it. 
Finally, future work is needed to explore the impact that the content of the tweet has on its ability to attract media attention. This study has concentrated on the source of tweets. It has shown that although most quoting is devoted to restating the tweets of political elites, there is only a small group of nationally recognized politicians that can count on consistent discussion of their microblogged messages. It is possible, however, that the source is only one, small part of the story when it comes to understanding why some messages spread across the Internet, television and newspapers. Indeed, one alternative hypothesis is that content is king and it is the “quality” of the tweet that determines how widely it is diffused. At the very least, content must be taken into account because even Sarah Palin writes many tweets that are never repeated beyond Twitter. Future work should supplement the analysis done here in order to determine whether the source or the message is a more powerful predictor of a tweet becoming a meme.  
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Figure XX.1 – Print Media Citations to Twitter over Time





Table XX.1 – Twitter Citations by Type
	Twitter User
	Newspapers
	Television
	Blogs

	Non-partisan Government Officials
	3.6%
	4.9%
	4.4%

	Politicians
	61.7%
	53.4%
	64.8%

	Media Professionals
	16.3%
	15.1%
	21.1%

	Academics
	1.4%
	0.9%
	0.2%

	Celebrities
	6.1%
	16.2%
	2.5%

	Average Users
	6.9%
	7.9%
	4.7%

	Others
	4.0%
	1.6%
	2.3%

	Total
	100.0%
	100.0%
	100.0%




Table XX.2 – Individual Twitter Users
	Twitter User
	Newspapers
	Television
	Blogs

	Sarah Palin
	11.1%
	15.1%
	11.8%

	Anthony Weiner
	6.4%
	9.5%
	5.5%

	Newt Gingrich
	2.8%
	3.8%
	4.5%

	Marco Rubio
	2.5%
	0.2%
	1.8%

	Gabrielle Giffords
	2.2%
	0.4%
	1.8%

	Nancy Pelosi
	1.9%
	1.5%
	4.5%

	Arnold Schwarzenegger
	1.6%
	1.3%
	0.9%

	Claire McCaskill
	1.3%
	1.3%
	3.6%

	John McCain
	1.3%
	2.7%
	1.8%

	John Boehner
	1.2%
	2.4%
	3.6%

	Total
	32.2%
	38.1%
	40.0%
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Raw Data

		Date		Title		Twitter User #1		Title - Twitter User #1		Quote/Attribution - Twitter User #1		Twitter User #2		Title - Twitter User #2		Quote/Attribution - Twitter User #2		Twitter User #3		Title - Twitter User #3		Quote/Attribution - Twitter User #3		Twitter User #4		Title - Twitter User #4		Quote/Attribution - Twitter User #4		Twitter User #5		Title - Twitter User #5		Quote/Attribution - Twitter User #5

		8/9/11		Gingrich's Twitter following sizable but lacks legitimacy

		8/8/11		Michael Gerson: God and budget policy and government choices		Donna Brazile 		Democratic activist 		"Last time I checked, God is above this partisan stuff. But I believe (as a woman of faith) Jesus would be fair and support shared sacrifice." 

		8/8/11		Obama parties, economy tanks; 		Chris Rock 		comedian		"Herbie Hancock played, Stevie Wonder sang and yes they did the electric slide. A great night." 		Hill Harper		Actor		"Headed 2 the White House in a bit for the President's 50th. Perfect day 4 a Rose Garden Birthday toast 4 someone who's been working so hard!" 		Grant Hill		Basketball player		"Fun times at the White House celebrating the POTUS BDay." 		Tamia Hill		Singer		"UNFORGETTABLE NIGHT!! Thank you Mr. President for inviting us to celebrate your 50th birthday with you tonight."

		8/4/11		Giffords brings humanity back to House		Gabrielle Giffords		U.S. Rep		"The Capitol looks beautiful and I am honored to be at work tonight," 

		8/4/11		Top Republicans Question Perry's Appeal Outside The South		Rick Perry 		Gov		'little procedure' - a spinal fusion and nerve decompression designed to treat a recurring injury - had gone 'as advertised.'" 

		8/3/11		A visit that reset perspective		Gabby Giffords 		Rep.		"The Capitol looks beautiful, and I am honored to be at work tonight," 

		8/2/11		Giffords returns as House votes yes		Gabby Giffords 		Rep.		"The Capitol looks beautiful, and I am honored to be at work tonight," 

		8/2/11		INDEBTED TO YOU, GABBY! - GIFFORDS IN GRAND RETURN AS HOUSE UPS LIMIT		Gabby Giffords 		Rep.		"The Capitol looks beautiful, and I'm honored to be at work tonight," 

		8/2/11		Rep. Giffords unites a divided U.S. House		Gabby Giffords 		Rep.		"The Capitol looks beautiful, and I am honored to be at work tonight," 

		8/2/11		Obama helps '12 bid with concessions in debt deal		Donna Brazile 		Democratic strategist 		"The GOP won the debate by playing quick & loose w/the truth. Bullying everyone, incl media. Stonewalling. Arrogance. This was unnecessary."

		8/1/11		It's a deal: Obama, Congress will avert default		Joe Biden		Vice President 		"Compromise makes a comeback."

		8/1/11		ANDREWS BACKS DEAL, BUT PEERS EXPRESS DOUBTS		Frank Pallone		Rep.		"Cuts in  Social Security and Medicare should not be used as incentives or  triggers to achieve deficit reduction goals." 

		8/1/11		After Protracted Fight, Both Sides Emerge Bruised		Obama		President		was urging his supporters to call or send messages

		7/29/11		DEBT MADNESS GRIPS CAPITAL AS VOTE'S NIXED		Dan Pfeiffer 		White House communications director 		"Clock ticks towards August 2 [debt deadline], House is naming post offices, while leaders twist arms for a pointless vote. No wonder people hate Washington," 

		7/28/11		Pitching for votes with movie clips, coarse talk		Dan Pfeiffer 		White House communications director 		"Politics isn't a gang fight," 

		7/28/11		NJ Gov. Christie is released from hospital		Ann Coulter		Conservative commentator 		"I took Christie's inhaler away until he promised to run in 2012," 

		7/28/11		Bad choice, clean votes		Jeanne Bonds		a former Knightdale mayor who ran for the 39th District spot in the state House in 2010		"Trade a vote here. Move a line there. The other reason people are fed up with politics," 

		7/27/11		Perry's consistency commendable		Rick Santorum 		a GOP presidential candidate		"So , Gov Perry, if a state wanted to allow polygamy or if they chose to deny heterosexuals the right to marry, would that be OK too?" 

		7/26/11		How Congress's high-stakes brinkmanship became the new normal; 

		7/26/11		IT'S ALL THEIR DEFAULT! - BLAME GAME AMID CLASHING DEBT PLANS		Jill Jackson 		CBS News reporter 		"I didn't sign up for going mano-a-mano with the president of the United States."  

		7/26/11		In Politics of the Debt, Nobody Is Winning		Jay Carney 		White House press secretary 		"indefensible" that Boehner "walked away twice from fair deals backed by the public," saying the House GOP "risks our economy by refusing to compromise."

		7/26/11		BIPARTISAN SUPPORT FOR "CUT, CAP AND BALANCE", JOHN BOEHNER SAYS

		7/26/11		Schwarzenegger's son leaves hospital		Maria Shriver 		Broadcast journalist 		"Blessed to be able to take Christopher out of the hospital last night," 

		7/25/11		D.C. Notebook: Huntsman losing Facebook primary		Orrin Hatch		Sen.		"All I have heard from the President is about the plans he won't support. Mr. President, what alternatives are you offering?"

		7/23/11		Norway attacks shock, disgust Europe		Alexander Stubb		Finland's European affairs minister		"It just feels so wrong," Stubb wrote on Twitter. "Wish I could give Norway a big hug."

		7/22/11		Ukraine's Tymoshenko mocks court in trial		Yulia Tymoshenko'		former prime minister 		"They will try me in absentia," she wrote on Twitter. "Neither Pinochet, nor Stalin, nor Hitler did this. Yanukovych is creating an atmosphere of jail in the entire country."

		7/22/11		Politics in Minnesota: The Weekly Report July 22, 2011		John Kriesel		Rep.		"I'd support this"

		7/21/11		West, Wasserman Schultz use each other as foils		Allen West		Rep.		"Anyone with an Obama 2012 bumper sticker, I recognize them as a threat to the gene pool." 

		7/21/11		Six GOP Presidential Hopefuls Participate In Twitter Debate

		7/21/11		What's happening at Minnesota Capitol: It's over: parks, state reopen; Supreme Court case to continue		John Kriesel 		Rep.		he'd support such a bill

		7/21/11		Democratic Dames to the Defense		Donna Edwards 		Rep.		"The truth's like ice water," she wrote. "It's all just the facts."		Kirsten Gillibrand 		Sen.		"Tell [Wasserman Schultz] we have her back on the outrageous and unacceptable attack against her," 

		7/21/11		TWITTER DEBATE HAD ITS LIMITS		Thaddeus McCotter		Rep.		 "Our American Dream is endangered. America's dismantling. Abroad, our troops fight terrorists & tyrants; Iran goes nuclear," 

		7/20/11		GOP presidential candidates join Twitter debate		Rick Santorum 		former Pennsylvania Sen. 		"The federal govt kills jobs!" 		Gary Johnson		Former New Mexico Gov		"Absolutely not" and then followed up: "Iraq, Afghanistan, Libya - Get out now!"

		7/20/11		Six GOP candidates to hold Twitter debate. Here's how to see it

		7/20/11		NETIZENS REACT TO 'PIEGATE'		@woxiangfengyiyangziyou 		user		"Once again the Chinese come to the aid of ailing Western capitalism," 		@yuangang_, 		user		"They control the media. The Communist Party School has even invited Murdoch to speak. Now is the time to limit their power."		@Catherine889		user		"She hit him like she was playing volleyball," 		@huanqiuwang		user		"The foreign media is is interpreting Wendi Deng as a Tiger Mother," 		@JonnieMarbles 		user		"It is a far better thing that I do now than I have ever done before #splat."

		7/20/11		Chavez OKs budget from Cuban hospital bed		Hugo Chavez 		Venezuelan President 		"To my beloved Caracas I have approved 111 million bolivares ($25.8 million) for the new state-run company Supra-Caracas," 

		7/19/11		MINNESOTA GOP LAWMAKERS BACK 'CUT, CAP AND BALANCE' LEGISLATION		John Kline		Rep.		"That cap and balance approach is the right one we ought to pursue ... This debt ceiling issue is an opportunity to change how Washington spends money."

		7/19/11		America's political Twits; 		Obama		President		"Facts are that a modest increase in taxes for wealthiest doesn't hurt economy; 90s boom, 2000s slowed. Not like we haven't tested." 

		7/19/11		Murdoch: No financial motive for closing tabloid		Lulz Security 		Internet hacking collective 		took responsibility for that hacking attack via Twitter, calling it a successful part of "Murdoch Meltdown Monday."

		7/17/11		EDITORIAL; CUTTING EDGE NEW IDEAS SHARP OPINIONS

		7/17/11		hot dish politics		Tim Albrecht 		Iowa Gov. Terry Branstad's communications director 		"Bachmann needed expectation-lowering fundraising number and got it," 

		7/17/11		Chavez retains secrecy over cancer in Cuba		Hugo Chavez 		Venezuelan President 		"From my trench, battling for life, I congratulate the entire homeland for the marvelous inauguration of the ALBA Games! We will live!" 

		7/16/11		2 Top Officials Leave New Corp. In Press Scandal		Alan Murray		a deputy managing editor		''Les Hinton was a great leader, and did much to support the advancement of WSJ in print and digital platforms. He will be much missed.''

		7/16/11		Headed to Cuba, Chavez delegates some duties		Hugo Chavez 		Venezuelan President 		"I'm fighting like never before, and I promise you I will live and we will be victorious!"

		7/15/11		News Corp.'s Hinton, Brooks resign in new U-turn		Ed Miliband		Labour Party Leader 		"It's right Rebekah Brooks has finally taken responsibility and resigned. Mr Murdoch still hasn't apologized to the victims of phone hacking," 

		7/15/11		In 2010, tim Pawlenty praised now-presidential rival michele Bachmann for 'leadership,' 'guts' and 'persistence'		Alex Conant		Pawlenty campaign's spokesman		Bachmann gave "great speeches" but lacked the executive experience to lead the nation

		7/15/11		Commentary: Politics in Minnesota: The Weekly Report: July 15, 2011		Michael Brodkorb 		Senate GOP Communications Chief		"Maybe if your cooking and cleaning skills were better, mDayton would have kept you around," 		Jonathan Blake 		from the Freedom Foundation 		"Political sniping on Twitter has somehow become even *more* petty since the mnshutdown agreement. Quite an accomplishment," 		Sean Nienow 		GOP Sen. 		Ppppppbbbbbbhhhhhhttttttt.....

		7/15/11		TheTeaParty.net Announces S.E. Cupp Will Moderate Presidential Twitter Debate in Concord, NH

		7/14/11		GOP 2012 candidates quiet on McConnell plan		Newt Gingrich 		former House speaker 		"McConnell's plan is an irresponsible surrender to big government, big deficits and continued overspending."		David Axelrod 		former Obama senior adviser 		"Anyone heard from Mitt Romney lately? Where is he on McConnell plan? On the debt talks? On the impact of a default? Why so quiet?" 

		7/14/11		Minnesota Gov. Mark Dayton accepts GOP pre-shutdown budget offer, with conditions		Dave Thompson		Senate Deputy Majority Leader 		"Governor did NOT 'accept' the June 30 offer. He has simply attached new conditions to the June 30 framework," 

		7/14/11		SCHAKOWSKY CLUELESS ABOUT MASSIVE POWER OUTAGES IN HER OWN DISTRICT		Joe Walsh		Congressman		Walsh tweeted that he was touring his district to survey the damage - just hours after the storm hit.

		7/14/11		'Mad Men,' 'Mildred Pierce' get top Emmy nods		Eric Stonestreet		actor		"wauw!" 

		7/13/11		News Corp. abandons BSkyB bid		Ed Miliband		Labour Party leader 		"This is a victory for people who have been appalled by the phone hacking scandal and News International's failure to take responsibility," 

		7/13/11		McConnell plan would let president raise debt		FreedomWorks		a Tea Party-affiliated group		"Sen. McConnell thinks cutting funding is too hard. Help him find his spine!" 

		7/13/11		Minnesota Senate Finance Committee chair Claire Robling: 'I am willing to raise some revenue'		John Kriesel 		Rep.		"That's against the GOP platform. Be careful. Robots will get mad," 

		7/12/11		Chavez says cancer fight 'my longest walk'		Hugo Chavez 		Venezuelan President 		"I find myself before my highest mountain and my longest walk," 

		7/12/11		Fears Brazilian clout could dominate Peru		Cesar de Maria		Peruvian playwright 		"I have nightmares in which I see that Peru's president is Odebrecht and all we do every five years is elect its representative," 

		7/12/11		In South Carolina, Huntsman Questions Romney's Record On Job Creation		Travis Pastrana 		Daredevil motorsports competitor and X Games veteran 		'Not one 4 politics, but John [sic] Huntsman, fellow MX rider, good friend of nitro & the smartest man I know, is running 4 President. Look him up,' 

		7/12/11		Pawlenty Seeking To Use Minnesota Shutdown To Boost His 2012 Bid		Conan O'Brien		comedian		'Is it too early to predict that Tim Pawlenty will not be a popular Halloween costume?' 		Tim Pawlenty		former Minnesota Governor 		Wait until I unveil my Team Coco wig then everyone will want the costume. It might even deliver IA for me #ginger #iacaucus.'"

		7/12/11		Commentary: Take notes, kid		Warren Cooksey 		Charlotte City Councilman 		"Consider joining @edwinpeacockiii & me in using Copperplate Gothic Bold," 

		7/11/11		Boehner, union have similar questions for Twittering president		John Boehner		House Speaker 		"After embarking on a record spending binge that's left us deeper in debt, where are the jobs?" 

		7/10/11		What Would 'The Good Wife' Do?

		7/9/11		Carolyn Goodman employs Politics 101 tactics on Day One		Steve Ross		Councilman 		"Oscar is leaving a big mess to clean up."

		7/9/11		UPI NewsTrack TopNews		Shady Ahmed		blogger		a police officer used a bullhorn to warn them "to not get closer or they will get harmed,"

		7/8/11		BSkyB shares plunge on News Corp bid doubts		French car company 		French car company 		that it would not be investing in any of News International's titles "pending the formal investigations."

		7/8/11		DEM BIG TAPS WEPRIN FOR WEINER SEAT

		7/8/11		WALKER IS WISCONSIN'S TWEETER-IN-CHIEF; 		Scott Walker 		Gov		"Had some chili w/Tonette as we watched @AmericanIdol,"  "Message 2 r friends in MN: Come on over. R state parks r open & they look gr8! We'd love 2 have u visit."

		7/7/11		Obama and Boehner meet in secret to discuss deficit		John Boehner		House Speaker 		a question that challenged Obama's record on job creation.

		7/7/11		GOP cracks door on taxes		John Boehner		House Speaker 		a question that challenged Obama's record on job creation.

		7/7/11		Off-Topic on Eve of WH Talks		John Boehner		House Speaker 		"After embarking on a record spending binge that left us deeper in debt, where are the jobs?"

		7/7/11		Fireside chat dressed up as social media; 

		7/7/11		"WHERE ARE THE JOBS": COVERAGE OF GOP RESPONSE TO #WHTWEETUP		John Boehner		House Speaker 		""Will you outline a plan #4jobs - other than more spending - for the American people? http://bit.ly/jr7prr #askobama GOP plan: jobs.gop.gov,' 		AFL-CIO		organization		'Where are the jobs? #AskObama.' 

		7/7/11		CHINA DENIES JIANG DEATH REPORTS		Yolanda Ma		user		"Posted the photo of ATV reporting #Jiangzemin death on Sina Weibo," 

		7/7/11		A #TOWNHALL FOR A NEW AGE		Bradford Fitch		Congressional Management Foundation President and CEO		who tweeted prolifically

		7/7/11		Inside the Beltway		No. 1 most re-tweeted White House question 				"Would you consider legalizing marijuana to increase revenue and save tax dollars by freeing up crowded prisons, court room."

		7/6/11		Palin and Perry: Friendship with a 2012 twist		Palin		Governor		Perry released a book, Fed Up: Our Fight to Save America from Washington. Palin tweeted that she was "anxious" to read it 

		7/6/11		TEN WAYS SOCIAL MEDIA CAN IMPROVE CAMPAIGN ENGAGEMENT AND REINVIGORATE AMERICAN DEMOCRACY

		7/6/11		JIANG ZEMIN REPORTED DEAD		Yolanda Ma		user		"Posted the photo of ATV reporting #Jiangzemin death on Sina Weibo," 

		7/5/11		FEDS PROBE HACKERS WHO TWEETED THAT BAM SLAIN

		7/4/11		Biden on Twitter: Watch for some tweets from veep

		7/4/11		Follow Joe: Biden takes to Twitter

		7/2/11		RACE TO REPLACE WEINER - GOV SETS SEPT. DATE FOR SPECIAL ELEX		Anthony Weiner		Rep.		he accidentally tweeted a photograph of his bulging underwear to the Twitter world instead of just his intended gal pal.

		7/1/11		THOUSANDS MARCH IN HONG KONG		protesters		protesters		protesters tweeted from the scene		a reporter with the independent news blog InmediaHK from the scene.		a reporter with the independent news blog InmediaHK from the scene.		"Protesters in Victoria Park are chanting for the resignation of Donald Tsang," 

		7/1/11		Who's to blame? Depends on who's doing the talking		Doug Wardlow		Rep.		"Now MN begins a broader debate re: the proper size & role of gov't in a society built on ind. liberty, strong families & free enterprise," 

		6/30/11		Whitman's back - and not quiet; 		Gil Duran		Governor Brown's spokesman		"Oh yeah, Meg Whitman knows budgets," 

		6/30/11		Jockularity for Thursday, June 30		Brandon McCarthy 		A's pitcher 		"You laughed at me and called me a loser then, but now I have a 56-1 follower/following ratio on Twitter		Pierre		an impeccably groomed, snow white toy poodle		"Fame has clearly gone to my head. Form an orderly queue for paw-tographs please."

		6/29/11		PAWLENTY'S PROMINENT PASTOR NOT A POLITICAL PAWN		Erick Erickson		editor of the influential conservative blog Redstate.com		Erickson tweeted that Pawlentys preacher is going to cause him some problems on the environment

		6/28/11		Ex-sex king asks: Who better to fight Thai graft?		Chuvit Kamolvisit 		the 49-year-old one-time massage parlor king who is running for a seat in Parliament		tweeted a photo of himself "planking" the Internet craze in which people lie face down in a public place and upload it online.

		6/28/11		Pruden on Politics: On the cutting edge in San Francisco		Russell Crowe		actor		"I love my Jewish friends," 

		6/27/11		FOREIGN SECRETARY INVITES QUESTIONS ON AFGHANISTAN AND PAKISTAN FOR HIS SEVENTH TWITTER QANDA

		6/27/11		Political Notes		Ken Blackwell 		candidate		announced on Twitter that he will not run against Ohio Sen. Sherrod Brown (D).

		6/26/11		Political unease mounting in Venezuela

		6/26/11		Venezuela's Chavez takes a break from the spotlight

		6/23/11		GUTSY PROTECTOR IS KNOWN TO SCRAP		Brian Burgess		the man charged with shaping Gov. Rick Scott's image and message		"You're unprofessional and engage in 'gotcha' journalism w/o fact-checking," 

		6/22/11		WORLD BRIEFING; 		LulzSec 		hacker group		the teen wasn't a member

		6/22/11		Giffords' spouse to retire, co-write book		Mark Kelly 		Astronaut and Navy Capt. , husband to Gabby Giffords		Kelly announced his retirement on Facebook and via Twitter

		6/21/11		OLBERMANN GETS MIXED REVIEWS FOR NEW COUNTDOWN		Keith Olbermann's 		TV host		He announced on Twitter later that this would be a permanent feature (reprogram those DVRs!), and the new Countdown will be 63 minutes-a seemingly not-so-veiled attempt to take a bite out of MSNBC's Rachel Maddow Show (which Olbermann helped bring to that network).

		6/21/11		Perennial anti-war protester dies at 62		Jeremy Corbyn		an opposition Labour Party lawmaker		Haw "reminded us that one person with determination can show principles whilst lies and distortions abound,"

		6/21/11		British veteran peace campaigner Brian Haw dies		Jeremy Corbyn		an opposition Labour Party lawmaker		Haw "reminded us that one person with determination can show principles whilst lies and distortions abound,"

		6/19/11		Sex scandals highlight dearth of women in politics		Jennifer Granholm		former Michigan Democratic Gov. 		"Another guy guv admits 2 cheating on his wife. Maybe we need more women governors,"

		6/19/11		MARCUS: The power of intention

		6/19/11		Capitol Hill's other dirty laundry

		6/19/11		hot dish politics		Gretchen Hoffman		Sen. 		had called people with mental disabilities "idiots and imbeciles." 		Paul Gardner		Rep.		saying that then-Rep. Tom Emmer "seems to belittle his female colleagues (rage, sarcasm)."

		6/18/11		Nation		An Albuquerque police officer 		An Albuquerque police officer 		Albuquerque officer tweeted about pistol whippings

		6/17/11		With Weiner's exit, is his House seat safe for Democrats?; 		Anthony Weiner 		Rep. 		tweeted lewd photos of himself to various women and lied about it. 

		6/17/11		HUMA LOWERS THE BOOMA! . CYBER-PERV WEINER QUITS CONGRESS AT WIFE'S URGING . STAFF ALREADY CLEARS OUT AND LOCKS UP D.C. OFFICES		Anthony Weiner 		Rep. 		he accidentally sent out a crotch shot of himself - via Twitter - to a Seattle college student.

		6/17/11		20 YEARS OF HARD WORK DESTROYED IN A SNAP		Anthony Weiner 		Rep. 		a crotch shot of the congressman was sent out via his Twitter account.

		6/17/11		Politics in Minnesota: The Weekly Report: June 17, 2011		Sean Nienow 		Sen. 		"It is painful listening to non-tweeting senators discuss how Twitter might or might not be utilized," 

		6/17/11		It's Politics: Weiner resignation sad day for headline writers		Judy Chu		Rep. 		"We have the wrong mindset. Schools shouldn't be run like business because we create a system of winners and losers."

		6/17/11		UPI NewsTrack Quirks in the News

		6/16/11		Snyder: Would've won vote last year		Anthony Weiner 		Rep. 		photo of his crotch was posted on Twitter

		6/16/11		HAVE THE REPUBLICANS ALREADY OUTFOXED THE DEMOCRATS IN THIS FALL'S ELECTIONS?		Greg Habeeb		Del.		In this fall's state Senate races, there are 49 Republican candidates so far and only 26 Democrats. There are only 40 seats in the Senate, so that means Republicans have more candidates than they need (obviously some are fighting each other for party nominations) while Democrats don't have enough!

		6/16/11		Beck's Israel rally hasn't hooked GOP candidates		Mike Huckabee		Fox News host and 2008 presidential contender 		he is not going to the rally,despite possible plans to be in Israel in July. 

		6/15/11		John DiStaso's Granite Status: Johnson still smarting over debate exclusion						"Newtiny."		Dante Scala		UNH political science department chair 		"Never thought I would say this, but you know who would make Monday's debate fun? Giuliani."

		6/15/11		NEWS COMPANIES POPULAR INVESTMENTS AMONG CONGRESSMEN		Anthony Weiner 		Rep. 		tweeted a picture of his crotch three weeks ago

		6/15/11		ElBaradei says he'll appear on state TV		Momamed ElBaradei 		Egyptian reform leader 		the latest ban was a continuation of the "policy of censure."

		6/15/11		Former US Rep. Snyder: Weiner should resign		Anthony Weiner 		Rep. 		a photo of his crotch was posted on Twitter

		6/14/11		New Hampshire GOP debate belonged to Mitt Romney, Michele Bachmann; 		Larry Sabato 		University of Virginia politics-watcher 		"Bachmann ... pleased with her performance, with reason," 

		6/14/11		Just Can't Change the Subject;		Anthony Weiner 		Rep. 		admitting "inappropriate" behavior with at least six women 

		6/14/11		NHGOP CHAIRMAN SHINES LOCAL, NATIONAL, AND WORLD SPOTLIGHT ON NH RIGHT TO WORK

		6/13/11		SPIN CYCLE: GUIDE TO POLITICS AND POLITICIANS		Anthony Weiner 		Rep. 		tweeted photo was of him

		6/13/11		Tattle: Tracy Morgan gets 'Rock'-ed after tasteless anti-gay rant		Chris Rock 		comedian		"I dont know about you, but I dont want to live in world where Tracy Morgan cant say foul inappropriate s---."

		6/13/11		Gotham Talk Radio Features an Interview with Potential NYC Mayoral Candidate John Catsimatidis; 

		6/12/11		Resist the urge -- don't hit send		Anthony Weiner 		Rep. 		Tweeted sexually charged photos and messages to six women he did not know

		6/12/11		hot dish politics		Gretchen Hoffman 		Sen.		tweeted that DFL Sen. Barb Goodwin called people with mental illnesses "idiots and imbeciles."

		6/11/11		Mayor race shifts as Weiner all but certainly out		Alec Baldwin		actor		"It's a long way till November of 2013."

		6/11/11		Anthony Weiner contact with 17-year-old: Will it sink his career?; 		Anthony Weiner 		Rep. 		also exchanged messages via Twitter with a 17-year-old high school girl in Delaware. 

		6/11/11		Politics As Usual		Anthony Weiner 		Rep. 		Supreme Court Justice Clarence Thomas' financial records were going to be released on the Friday afternoon before Memorial Day weekend

		6/11/11		NEWS; Commentary		Anthony Weiner 		Rep. 		tweeted it to a college student in Washington state

		6/11/11		Robert Rector: Is politics really an "SNL" episode?		Anthony Weiner 		Rep. 		sending suggestive pictures of himself via Twitter to a college-age woman 

		6/10/11		Top Democratic women dodge tough call on Weiner		Anthony Weiner 		Rep. 		Weiner admitted four days ago that he had tweeted sexually charged messages and photos to at least six women and lied about it.

		6/10/11		It's Politics: Dreier's days in House may be numbered

		6/10/11		Tattle: Alec Baldwin for Big Apple mayor?		Alec Baldwin		actor		"It's a long way until November of 2013."

		6/10/11		RNC chief: GOP will be competitive in 2nd District		Anthony Weiner 		Rep. 		Weiner earlier this week confessed to having inappropriate online relationships with women after he accidentally tweeted an explicit picture.

		6/10/11		Gingrich's campaign in shambles as his staffers bail out						"Newtiny."

		6/10/11		'Weiner must end this sideshow		Anthony Weiner 		Rep. 		. he tweeted a photo of his underwearclad

		6/10/11		Lupe Fiasco on calling Obama a terrorist		Lupe Fiasco 		Chicago rapper 		"The Morning Hate...Ready...Set....Go...," 

		6/10/11		Weiner not backing down; 		Anthony Weiner 		Rep. 		being caught sending a sexually charged photo of himself in underwear to a Washington state college student via Twitter. 

		6/10/11		Top Democratic women dodge tough call on Weiner		Anthony Weiner 		Rep. 		Weiner admitted four days ago that he had tweeted sexually charged messages and photos to at least six women and lied about it.

		6/9/11		In Reckless Fashion, Rapid Online Pursuits of Political Admirers

		6/9/11		SHE'S WITH CHILD: As X-ratedpic hits Internet, reports say Weiner's wife pregnant		Anthony Weiner 		Rep. 		Weiner admitted four days ago that he had tweeted sexually charged messages and photos to at least six women and lied about it.

		6/9/11		The New Hampshire Union Leader, Manchester, Granite Status column		Dante Scala		UNH political science department chair 		"Never thought I would say this, but you know who would make Monday's debate fun? Giuliani."

		6/9/11		Rep. Schwartz, other Democrats call for Weiner to quit		Anthony Weiner 		Rep. 		after he admitted he sent lewd photos to women and talked dirty with them via Twitter and Facebook.

		6/9/11		Weiner says he's getting back to work		Anthony Weiner 		Rep. 		the images he sent to various women via Twitter.

		6/9/11		Pols gone wild, the Weiner edition		Anthony Weiner 		Rep. 		he tweeted lewd photos of himself 

		6/8/11		Weiner draws no defense from Democrats		Anthony Weiner 		Rep. 		a lewd photo of himself to a woman 

		6/8/11		Weiner draws no defense from Democrats		Anthony Weiner 		Rep. 		a lewd photo of himself to a woman 

		6/8/11		CALL THIS COMING CLEAN? Porn star reveals pol urged her to lie about raunchy correspondence & offered help from his 'team'		Anthony Weiner 		Rep. 		It was the crotch shot tweeted to Cordova that exposed Weiner's sexting obsession

		6/8/11		Weiner Apology Not Nearly Enough		Anthony Weiner 		Rep. 		denied that a sexually explicit photo sent via his Twitter account 

		6/8/11		Renewable mandates and NV Energy rates		Anthony Weiner 		Rep. 		he tweeted a photo of his bulging underpants to a young woman.

		6/8/11		A Twitter Group Warned About Weiner		Dan Wolfe 		leader - #bornfreecrew 		''Weiner's new follow is a high school girl. LMAO! Freak!''

		6/8/11		Democrats Want Weiner to Go		Anthony Weiner 		Rep. 		lewd pictures of himself that he sent to women via Twitter

		6/8/11		MCMORRIS RODGERS NOT CALLING FOR RESIGNATION AT THIS TIME		Anthony Weiner 		Rep. 		and sending other pictures to other people 

		6/8/11		Nation digest		Anthony Weiner 		Rep. 		sending a lewd photo of himself to a woman via Twitter 

		6/8/11		WEINERGATE AND OTHER TRIVIALITIES

		6/8/11		STUPIDITY KNOWS NO POLITICAL PERSUASION		Anthony Weiner 		Rep. 		for sending naughty photos of himself via Twitter.

		6/8/11		Lineup set for 7 contenders in NH presidential debate		Drew Carey 		comedian		a demand for the debate's organizers to put one more would-be President on stage. 

		6/8/11		Weiner silent as few colleagues defend him; 		Anthony Weiner 		Rep. 		had sent sexually charged messages 

		6/8/11		Tennessee athletic director resigns amid NCAA investigation		Floyd Mayweather Jr. 		boxer		he will end a 16-month hiatus when he faces WBC welterweight champion Victor Ortiz on September 17.

		6/8/11		Democrats decline to defend Weiner after scandal		Anthony Weiner 		Rep. 		admitted sending a lewd photo of himself to a woman 

		6/7/11		Analysis: Dem leaders struggle on Weiner's future		Anthony Weiner 		Rep. 		he sent suggestive photos of himself in his underwear 

		6/7/11		Breitbart 1, Weiner 0		Anthony Weiner 		Rep. 		Weiner had sent, via Twitter, a photograph of an aroused man in his undershorts 

		6/7/11		Something to hide		Anthony Weiner 		Rep. 		waist-down photographs of himself via Twitter

		6/7/11		Weiner admits tweeting lewd photos

		6/7/11		Conservative Blogger, a Go-To Source for Political Scandal, Looks for Legitimacy		Dan Wolfe		member - #bornfreecrew 		''Anthony Weiner just tweeted an X Rated pic to a follower.'' 

		6/7/11		For Weiner, a dramatic fall via social media; 

		6/7/11		For Weiner, a dramatic fall via social media; 

		6/6/11		Math on per diem for lawmakers adds up (quickly)		Jason Isaac 		state Rep. 		"Back to work tomorrow. Per diem alone costs taxpayers $27,300/day," 

		6/6/11		MCCORMICK'S REVOLVING-DOOR EXIT FROM RUTGERS

		6/6/11		Shimkus Tweets Serve a Higher Purpose; 		John Shimkus 		Rep. 		"Psalm 115:1 Not unto us, O Lord, not unto us, but unto thy name give glory, for thy mercy, and for thy truth's sake," 

		6/6/11		Politicians aflutter over Twitter's possibilities; 		Anthony Weiner 		Rep. 		" last week regarding a sexually suggestive photo tweeted to a 21-year-old female follower 		Democratic Lt. Gov. 		Gavin Newsom 		"thanks" or "thank you" in one day - "Not sure Jennifer is happy I am on Twitter."

		6/6/11		FROM PLUMBERS TO BANKERS, ANTHONY WEINER LONG ENJOYED DIVERSE CAMPAIGN CASH SUPPORT		Anthony Weiner 		Rep. 		taking responsibility for the picture of a man's crotch he tweeted last week 

		6/6/11		OPENSECRETS BLOG'S POLITIQUIZZ: HOW MUCH LOVE DID THE PRO-ISRAEL LOBBY GIVE ANTHONY WEINER?		Anthony Weiner 		Rep. 		because of the picture of a man's crotch he may or may not have tweeted to a college student 

		6/5/11		Brief encounter with Weiner cause for alarm		Anthony Weiner 		Rep. 		Weiner used his smartphone to photograph a presentation of his groin, which was then sent via Twitter to a young woman he just so happened to be following on Twitter

		6/5/11		Ambitious Weiner sees media strategy backfire		Anthony Weiner 		Rep. 		"GOP tries to squirrel out of their support for ending Medicare. "NoDisrespectToSquirrels,"  "He's the brains of the field, right? TallestPygmy."

		6/5/11		Ambitious Weiner sees media strategy backfire		Anthony Weiner 		Rep. 		"GOP tries to squirrel out of their support for ending Medicare. "NoDisrespectToSquirrels,"  "He's the brains of the field, right? TallestPygmy."

		6/4/11		Odd alliances form in House on Libya issues;Members nix bill opposing war, back demand for Obama response;		Allen West		Rep. 		"I voted w/Rep. Kucinich today for Pres to w/draw troops from Libya in 15 days. I voted against Speaker Boehner - his resolution isn't strong." 

		6/4/11		Ohio GOP matchup brewing in 2012 US Senate fight		Ken Blackwell		former state treasurer, secretary of state and GOP gubernatorial candidate 		re-tweeted a Twitter posting by Ohio Democrats that blasted positions he states in the book. He thanks them for reading and spreading the word on his views

		6/3/11		POLITICS: Park Service unwittingly becomes a player in Palin's bus tour drama		Earl Blumenauer 		Rep. 		"Natl Park Service strapped yet Palin receives VIP treatment," Rep. Earl Blumenauer (D-Ore.) tweeted yesterday. "Are US taxpayers being reimbursed for this?"

		6/2/11		Economy could be key for Romney; 		Mitt Romney 		presidential candidacy 		He's even sent out, via Twitter, photographic evidence that his perfectly coiffed hair sometimes gets mussed.

		6/2/11		His lack of 'certitude'; 		Claire McCaskill		Sen.		"I'm tired of looking and feeling fat," McCaskill, 57, tweeted May 12. "Maybe talking about it publicly will keep me on track as I try to be more disciplined. Off to the gym."

		6/2/11		Ohio House speaker's Twitter account hacked		William Batchelder 		Speaker 		other phony posts Speaker William Batchelder appeared to criticize Republican Gov. John Kasich (KAY'-sihk) or promote former Democratic Gov. Ted Strickland.

		6/1/11		AP News in Brief		Shaquille O'Neal		basketball player		"im retiring." 

		6/1/11		Military spending balloons amid bipartisan calls for cuts		John Cornyn 		Senate Armed Services Committee member 		"D's want defense cuts; R's want entitlement reform," Cornyn said on Twitter. "Both must be on the table. Let's be smart about it."

		5/30/11		Obama's Europe visit: redefined ties and a touch of 'political Beatlemania'; 		Tessa Jowell 		member of Parliament		"political Beatlemania." 

		5/30/11		Decisions sometimes made outside the room; 		NEGOP		Nebraska Republican Party.		"We have been removed from the online client list for Maptitude," NEGOP tweeted to its followers later that morning."Thanks to Howard Simkowitz for correcting the error."

		5/30/11		Congressman Says Hacker Sent Lewd Photo Using His Name		Anthony Weiner 		Rep. 		''Touche Prof Moriarity. More Weiner Jokes for all my guests! #Hacked!''

		5/30/11		HASNER SAYS POST-RECESSION JOB CREATION AT WORST SINCE GREAT DEPRESSION		Adam Hasner 		Republican and former state legislator		"Obama-Nelson economic record. Job creation ... at slowest post-recession rate since Great Depression," 

		5/28/11		Court ruling crafts new political realities		Debbie Smith		Assembly Ways and Means Chairwoman 		"Wow. What a difference 12 hrs makes," Smith tweeted. "Compromise at last?"

		5/28/11		Romney sends leftover pizza to Obama team		Mitt Romney 		Potential Republican presidential contender 		"Great deep dish at @ginoseast. Sending the extra slices to @barackobama and his Chicago HQ team," 

		5/28/11		Names and Faces: Romney sends Obama staff his leftovers; Winehouse in rehabNames and Faces: Romney sends Obama staff his leftovers; Winehouse in rehab		Mitt Romney 		Potential Republican presidential contender 		"Great deep dish at @ginoseast. Sending the extra slices to @barackobama and his Chicago HQ team," 

		5/27/11		Michele Bachmann vs. Sarah Palin: Something's got to give		Martha Cano		founder of Palin Promotions		"I've unsubscribed to your email list TWICE," tweeted the founder of Palin Promotions, a grassroots support group, Martha Cano, adding, "#Notinterested."

		5/26/11		Twitter diplomacy new face of foreign relations		Carl Bildt 		Swedish Foreign Minister 		"Trying to get in touch with you on an issue," 		William Hague		British Foreign Secretary 		In recent weeks, he's answered impromptu questions via Twitter on the Middle East peace process and Syria he even offered a birthday greeting to a voter in his Parliamentary district.

		5/26/11		Hollywood Couldn't Save California Hopeful; 		Sean Astin 		actor		Astin tweeted about being able to take all of Adler's voters out to dinner because there were so few of them.

		5/26/11		UN SECURITY COUNCIL DEMANDS RESULTS FROM SOMALI GOVERNMENT		Susan E. Rice 		American Representative 		"Get your act together, resolve your differences or lose [international] support."

		5/25/11		SENATE PASSES TUITION BILL

		5/24/11		In Florida, Pawlenty calls for entitlement reform		Jeb Bush		former Gov		"I admire truth telling and T-Paw sure did it to open his campaign," 

		5/24/11		Quintana announces candidacy for Boise City Council on Twitter		Ben Quintana 		candidacy for Boise City Council		make his announcement via Twitter

		5/22/11		Many in France see ex-IMF chief as setup victim		Jonathan Pinet 				"A pal in the United States just let me know that DSK was arrested by police in New York an hour ago," 

		5/22/11		Politics As Usual		Meghan McCain 				"Rick Santorum telling my father [he] doesn't know about torture is like Carrot Top telling [LeBron] James he doesn't know about basketball." She followed up in a second tweet: "I mean no offense to Carrot Top by the way. :-)"

		5/22/11		Why drag Carrot Top into this mess?		Meghan McCain 				"Rick Santorum telling my father [he] doesn't know about torture is like Carrot Top telling [LeBron] James he doesn't know about basketball." She followed up in a second tweet: "I mean no offense to Carrot Top by the way. :-)"

		5/22/11		hot dish politics		Gretchen Hoffman 		Sen.		that DFL Sen. Barb Goodwin had compared mentally ill people to "idiots and imbeciles."

		5/22/11		UPI NewsTrack TopNews		R.T. Rybak 		Mayor		"DO NOT come to NMpls to gawk at tornado damage," the mayor said in a message sent via Twitter. "1st responders can't keep people safe when others are in way. This is important; thank you."

		5/20/11		What's happening at Minnesota Capitol: GOP passes budget; Dayton will take his time		Gretchen Hoffman 		Sen.		who tweeted remarks made about historical views of the mentally ill -- allegedly out of context -- from Sen. Barb Goodwin's floor speech Wednesday. 

		5/20/11		Chinese Student Takes Aim, Literally, at Internet Regulator		student		student		''We saw our professor and graduate supervisor there and immediately lost courage,'' 

		5/20/11		Senator in hot seat over tweet		Gretchen Hoffman 		Sen.		 tweeted from the floor that DFL Sen. Barb Goodwin had compared the mentally ill to "idiots and imbeciles." 

		5/19/11		What's happening at the Minnesota Capitol: Budget bills head to Minnesota Gov. Dayton, vetoes assured; what's next?		Gretchen Hoffman 		Sen.		Hoffman tweeted that Sen. Barb Goodwin had called people with mental illness "idiots and imbeciles," 

		5/19/11		More Questions Than Answers At Russian President's Press Conference		Yevgenia Albats		editor in chief of the independent "Novoye vremya" (The New Times), 		tweeted from the press conference that she held her hand up the entire time and was not allowed to ask a question. She said the event was "shameful for Russian journalism."

		5/19/11		Reid set to force vote on GOP Medicare plan		Dan Pfeiffer 		White House communications director 		"Biggest takeaway from the Gingrich flap  ending Medicare as we know it is the new GOP litmus test," 

		5/19/11		Remarks by Cornel West ignite a debate		Cornel West's 		scholar		"This discussion is in no way about me, it has to do with poor and working people having low priority in US governmental policy including the Obama Administration. My personal words had to do with being disrespected by the President. People are disrespected everyday, and they can raise their voices in response to it."
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Over Time Graph

		Date		Print		Daily Kos		Hot Air		Broadcast

		Mar-06		0		0		0		0

		Apr-06		0		0		0		0

		May-06		0		0		0		0

		Jun-06		0		0		0		0

		Jul-06		0		0		0		0

		Aug-06		0		0		0		0

		Sep-06		0		0		0		0

		Oct-06		0		0		0		0

		Nov-06		0		0		0		0

		Dec-06		0		0		0		0

		Jan-07		0		0		0		0

		Feb-07		0		0		0		0

		Mar-07		0		0		0		0

		Apr-07		0		0		0		0

		May-07		0		0		0		0

		Jun-07		0		0		0		0

		Jul-07		0		0		0		0

		Aug-07		0		0		0		0

		Sep-07		0		0		0		0

		Oct-07		0		0		0		0

		Nov-07		0		0		0		0

		Dec-07		0		1		0		0

		Jan-08		0		0		0		0

		Feb-08		0		0		0		0

		Mar-08		0		0		0		0

		Apr-08		0		0		0		0

		May-08		0		0		0		0

		Jun-08		0		0		0		0

		Jul-08		0		0		0		1

		Aug-08		3		1		1		1

		Sep-08		0		0		0		0

		Oct-08		3		0		0		0

		Nov-08		4		0		0		0

		Dec-08		1		0		0		1

		Jan-09		2		0		1		0

		Feb-09		5		4		0		1

		Mar-09		11		15		2		7

		Apr-09		10		12		1		1

		May-09		21		10		1		15

		Jun-09		21		23		6		22

		Jul-09		20		15		0		25

		Aug-09		13		17		3		23

		Sep-09		17		15		1		16

		Oct-09		8		12		3		22

		Nov-09		16		10		4		12

		Dec-09		10		12		2		15

		Jan-10		22		21		7		18

		Feb-10		15		11		3		36

		Mar-10		23		21		6		24

		Apr-10		19		10		3		21

		May-10		31		23		1		21

		Jun-10		22		20		4		24

		Jul-10		23		18		3		40

		Aug-10		36		16		4		51

		Sep-10		30		26		6		81

		Oct-10		28		29		9		52

		Nov-10		43		14		9		57

		Dec-10		16		14		3		46

		Jan-11		73		17		14		71

		Feb-11		38		17		6		81

		Mar-11		42		15		3		41

		Apr-11		38		14		2		50

		May-11		62		20		9		62

		Jun-11		100		26		19		113

		Jul-11		71		36		9		86



Print	38777	38808	38838	38869	38899	38930	38961	38991	39022	39052	39083	39114	39142	39173	39203	39234	39264	39295	39326	39356	39387	39417	39448	39479	39508	39539	39569	39600	39630	39661	39692	39722	39753	39783	39814	39845	39873	39904	39934	39965	39995	40026	40057	40087	40118	40148	40179	40210	40238	40269	40299	40330	40360	40391	40422	40452	40483	40513	40544	40575	40603	40634	40664	40695	40725	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	3	0	3	4	1	2	5	11	10	21	21	20	13	17	8	16	10	22	15	23	19	31	22	23	36	30	28	43	16	73	38	42	38	62	100	71	Daily Kos	38777	38808	38838	38869	38899	38930	38961	38991	39022	39052	39083	39114	39142	39173	39203	39234	39264	39295	39326	39356	39387	39417	39448	39479	39508	39539	39569	39600	39630	39661	39692	39722	39753	39783	39814	39845	39873	39904	39934	39965	39995	40026	40057	40087	40118	40148	40179	40210	40238	40269	40299	40330	40360	40391	40422	40452	40483	40513	40544	40575	40603	40634	40664	40695	40725	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	1	0	0	0	0	0	0	0	1	0	0	0	0	0	4	15	12	10	23	15	17	15	12	10	12	21	11	21	10	23	20	18	16	26	29	14	14	17	17	15	14	20	26	36	Hot Air	38777	38808	38838	38869	38899	38930	38961	38991	39022	39052	39083	39114	39142	39173	39203	39234	39264	39295	39326	39356	39387	39417	39448	39479	39508	39539	39569	39600	39630	39661	39692	39722	39753	39783	39814	39845	39873	39904	39934	39965	39995	40026	40057	40087	40118	40148	40179	40210	40238	40269	40299	40330	40360	40391	40422	40452	40483	40513	40544	40575	40603	40634	40664	40695	40725	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	1	0	0	0	0	1	0	2	1	1	6	0	3	1	3	4	2	7	3	6	3	1	4	3	4	6	9	9	3	14	6	3	2	9	19	9	Broadcast	38777	38808	38838	38869	38899	38930	38961	38991	39022	39052	39083	39114	39142	39173	39203	39234	39264	39295	39326	39356	39387	39417	39448	39479	39508	39539	39569	39600	39630	39661	39692	39722	39753	39783	39814	39845	39873	39904	39934	39965	39995	40026	40057	40087	40118	40148	40179	40210	40238	40269	40299	40330	40360	40391	40422	40452	40483	40513	40544	40575	40603	40634	40664	40695	40725	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	1	1	0	0	0	1	0	1	7	1	15	22	25	23	16	22	12	15	18	36	24	21	21	24	40	51	81	52	57	46	71	81	41	50	62	113	86	Number of Posts/Articles/News Semgents




